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C L A R K O N O M I C S
T H E  I M P A C T  O F  C A I T L I N  C L A R K  &  H A W K E Y E  W O M E N ’ S

B A S K E T B A L L  O N  I O W A ’ S  E C O N O M Y

University of Iowa’s homegrown star, Caitlin Clark, began her college basketball career
playing in empty arenas at the height of the COVID-19 pandemic. Now she competes in
sold-out arenas wherever she goes—and for good reason. The Caitlin Clark Effect
has increased state GDP by

A N  E Q U I V I L A N T  T O  P U R C H A S I N G

IS  ENOUGH TO  BUY  EVERY
IOWAN  A  T ICKET  TO  THE
STATE  FA IR  WITH  $1.6M
LEFT  OVER  FOR  FUNNEL
CAKES .

$ 3 3 . 3  M I L L I O N

$ 5 0  M I L L I O N
IS  EQUAL  TO  THE  COST  OF  UNIVERSITY
OF  IOWA STANLEY  MUSEUM OF  ART

https://commonsenseinstituteia.org/clarkonomics/

